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A Message from Our Leadership Team

hat does the term “New Media”

mean? As we enter 2011, this is the
question that’s top of mind for anyone who has
anything to do with communicating to a large,
targeted audience. From this initial question
spring several others: “What happened to ‘Old
Media’?” “How do I make sense of reportage
and determine ROI?” and, most important of
all, “What do the users want?”

At Quality Digest, we’ve thought long
and hard about these questions and dozens
more, and the answers are that there aren’t
any answers. The old, legacy “one-size-
fits-all” model of print advertising is gone for good. In it’s place is a media environment where each plan, each
campaign, and each effort is customized to the most granular level possible. It’s not just about impressions,
clicks, and views, but audience interaction, leads, and sales. That’s what “New Media” means to us.

So what’s new for 2011? We’re glad you asked:

TechnorazzilIVE

We’ve broadcast episodes of our TechnorazziLIVE streaming video series from trade shows, shop floors,
and demo centers. Now we’ll be taking our show to places that you won’t believe, showing off applications that
large groups of users can’t easily witness in any other format or venue. Keep watching!

Custom Digital Publishing
Quality Digest has been the custom-publishing leader for years, and now we can put our editorial, design,
marketing, and distribution expertise to good use in creating customized e-newsletters for you.

Quality Digest Daily—Relaunch
Our daily newsletter begins its third year in 2011. With more video, new columns, hotter news, and sharper
graphics, Quality Digest Daily will continue to define the industry for manufacturing and service professionals

in this coming year.

From all of us at Quality Digest to you and your team, have a happy, healthy, and fantastically successful 2011!

LNV W ?ﬁ Vshnene %ﬁm—- d%ﬁ;};wd/

Mike Richman Dirk Dusharme Jeff Dewar Kristine Bammert

Publisher Editor in Chief Business Development Operations Director

mrichman@qualitydigest.com dwdusharme @ qualitydigest.com Director kbammert @ qualitydigest.com
Jjdewar@qualitydigest.com



USER GROUP ANALYSIS*

Manufacturing
Industry Subscribers
Manufacturing, General..........cccovvverrrrrnneee. 6,288
Fabrlcatéd Metal !’roductlon .......................... 2,816 B e 20.0%
Electronics/Electric..........i i st AR AERIRIRIS 2,199
Rubber/PIastics.......c i 2,121
ACTOSPACE ......ovvrerismrriiiiiiiit O 1,359
Medical Equipment..........c..oovveevrrverrerrnnnne. 1,178
Pharmaceuticals/Biomedical ......................... 1,169 Manufacturing 53.8%
Primary Metal Industries...........coe.ververereeenene 1,044
Motor Vehicle/Automotive..........cccvvvererererennne 971
Chemicals.........ccsrumerrssmssiriissset R WA 949
Machinery, Except Electronic.........occoveveeevunncee. 823
Instruments/Related Products ...........cccevveenneee. 717
Food & Kindred Products..........ccoeuvvvverrerrcrnnne 447
Transportation Equipment ...........cccovveeererenenns 433

22,514
Services Other
Industry Subscribers Industry Subscribers
Services, All Other ... 2,094 Others Allied to the Field............ccvveveeiniserneeceseenssinenns 8,919
Training/Consulting .......c...eeeeeeeeeeeeeecesnerenens 1,743 GOVETNMENT/MIlITATY -.ororaresersseasieases i sie s i i 1,099
Health Care ... 1,531 EAUCALION. ..o 950
BUSINESS SEIVICES .....ovvvereereerecrrereerererreseeseesans 995 10,968
SOMWAIE ......o.eovirrencesme st R . S 797
TranSPOrtation .........eceevereerursrseessrenereesessenenns 523
Financial Services.........oovverrervereenrrererrenrerenns 407
ULTTILIES ....oeoresereenneneane e N O 315

8,405

*This information is derived from Quality Digest’s 2010 online user registrations. All Quality Digest e-mail addresses

are “opt-ins.”




USER GROUP ANALYSIS

Job Title and Function* Sl Products and services users plan to
Qe 1% ) e purchase within the next 12 months**
Mcmuchturing Management/ Products Percent
Operations 3'30/? Gauges, hand-held..........ccooooeeesrsrssrrssrrrrnn. 31%
'E:g‘:i:‘;::g“gé% Calibration equipment.............ccccoeesseerrrne 18%
‘: L T e e 11%
| Scales and balanges ............ecoeeeeeseereesen 1%
| : Vision inspection equipment.............cco........ 11%
‘ 3”‘;'"7 et Data acquisition equipment...............cccccc... 9%
: Other 26.6% 2; :&ge . Electronic mMultimeters.............oocoeeveveens 8%
*This information TG EDS GO DS W tEreeensss - eossesessssonsesssasssesons 8%
‘ ié?delr'iveg from C0ating thickNESS .....vveveeeveeserersererrnres 6%
uality Digest's Color MEASUTEMENL........cormrrreereessnrrrssveesnne 6%
20].(: °?“”e U/:ﬁ" ualify Control/ Senich HArdNeSS tESTENS.....cccosseeerreresseerersesseesnessens 6%
registrations. ssurance i i
anmy Digest Nd%  Standardshll i]\/\zrg%gemenf 's\ll?rnf::t::;?ﬁ ;t:ns::tg .................................. 2‘?
e-mcu| Gddresses ﬁ\omphanc L 0
uuo o anagem
ore _oprine. 6.2% i Services Percent
‘ (alibration SErvices .........cceuueveremcerernecenenee 42%
Job Function Subscribers RN e 36%
| Quality Management..............cooocvvvevessevsversssnnnnen 11,452 [ LR p— 25%
L Senior MANAGEMENt w........cccoereeereerrersnrsnsscere 6,950 150 standards registration............... 18%
. Quality Control and AsSUrance................coccccerrrree 4,759 L R P —— 13%
. Standards/Compliance Management................... 2,602 SiX SIgma CONSUHING v i 13%
Training/CONSUIING w.covvvvvvveeereeeceeeesveseees s 1,702 Lean manufacturing/kaizen consulting........ 12%
C ManUfACturing ENGINEET .o 1,539 Management/consulting ...........vve. 9%
" Manufacturing Management.................... 1,375 UL COIN [ —— 8%
| RUMhaSING o8-8 8- 8- & & -5 B oo rrenerenene 363
IR e e 0000 s B H ... 11,145 Software Percent
DI A 18%
Area of Responsibility** IR e oo OO 13%
Overall quality/quality management............cc.......... 41.9% Document CoNtrol ...........vvveereveeerrreenrreenn. 12%
150 9001 and ISO/TS 16949 coordination .................. 32.8% Flowcharting............ceeveeeeeenneeeesecsesesiennen. 9%
Training/consulting..a..s..s...o..6. 5. ccbieiivnisenssinnes 30.5% EUEaRdards........................ccoooocconnererecrrnenn. 9%
TN 5, o R 16.3% IR . ................oourenernnee 8%
Dimensional INSPECtioN............cveveerrreeemmeeeeeenceenns 15.2% T 8%
Gauge and instrument calibration...............cccoecveuueee. 13.9% Project management .........cooooocevveeeseennerrnnns 7%
LT e 12.0% e A R e 7%
LaboratQEYTRStING: st e o eensercressorstaasionsonesstrnoseense 10.0% Supplier quality assurance .............ccceeeeeeees 7%
Materials testing and metallurgic evaluation............. 8.9% Gauge ManNAGeMENt .......eevvvveeesnneesssvennnae 5%
Mechanical testing and evaluation ...............cccoccceueee. 8.6% 3-D measurement and analysis..................... 4%
Optical iNSPECLioN .............coceeerrrerrenrreserseereseansaenesens 8.5% AT A 4%
NONAESrUCtiVe teStING..........cuvvveemnerrerernerrreasnccrsnenee 8.1% Design of experiments ............cccceeereeeennee. 4%
Information systems and software..............ccoocceuvenn. 4.3% Enterprise resource planning..............cooccceu... 3%
VIO eSS ... .................c....... 4.0%
ElECOiONIC SN ... 3.9% **Source: 2010 reader survey (respondents could select
AUtOMALEd TESHING .vvvvreevveeeere s 3.5% il S




EDITORIAL CONTENT

Quality Digest’s editorial content is second to none, with a wide range of interesting
content that’s closely and broadly read by our audience.

Feature Articles

Each and every day, we present fresh,
in-depth feature articles that appear on our
Website as well as in our Quality Digest
Daily e-newsletter. These
articles cover a broad range
of topics, including:
* Quality Management
* Metrology
* Risk Management
* Manufacturing
» Standards and Compliance
* Service
* Six Sigma and Lean
* SPC
* Software

QuUAUTYDL i

News and Events

Quality Digest has a daily news cycle that enables
us to spread the word on events, new products,
and case studies more quickly than anyone else
in the quality industry. This “hot-off-the-presses”
information is disseminated through regular updates
to our Website as well as a special section in our
Quality Digest Daily e-newsletter.

Video

Quality Digest is the only media company
in the industry to offer a live video program,
TechnorazziLIVE, demonstrating the best hardware
and software solutions in manufacturing. We also
offer a wide range of well-watched taped video
content. (See pages 7 and 8 of this planner for more
information on Quality Digest video.)

COLUMNISTS

Provocative. Insightful. Articulate. Quality Digest’s columns are written by industry leaders.

The ROI Ally
by Steven Ouellette teases out the true
meaning beneath mountains of data.

Letter from the Editor

by Dirk Dusharme asks the practical
questions about management, customer
service, and quality strategies.

The Standard Answer
by Denise Robitaille looks at real-
world standards usage.

Thinking About Data Analysis
by Don Wheeler analyzes statistics and
the processes behind the numbers.

| by Taran March presents insight into
i how our industry affects the larger
world (and vice-versa).

Hammock Thoughts
by Bill Kalmar poses relevant quality
questions in an irreverent manner.

| The Whys Guy
by Mike Micklewright challenges
readers to keep asking “Why?”

Systems Thinking
by Tripp Babbitt envisions a world of
quality in which logic rules.




EDITORIAL GUIDELINES

uality Digest e-media is written by the people

who know our industry best—our readers.
Because we receive a large number of unsolicited
manuscripts, we request that before sending us an
article, you first send us a letter, fax, or e-mail out-
lining the article that you would like to write for us.
This saves authors considerable time writing articles
that we are unable to accommodate.

Here is the process:
1.Send a query letter outlining your article—no tele-
phone calls, please. If you’ve been published before,
send clips of previous articles with your query letter.
Send your query letter to:

Dirk Dusharme,
Editor in Chief

P.O. Box 1769

Chico, CA 95927-1769
Fax (530) 893-0395
E-mail: dwdusharme @qualitydigest.com

2.If you are contacted by us and requested to develop
an article, please remember that we cannot guarantee
that your article will be used on our website or that it
will run in a particular issue of our Quality Digest Daily
e-newsletters. In addition, we do not pay authors for
articles.

3.Follow one of the formats presented below when
writing your article:

* The how-to format. This type of article explains how to
implement a suggested idea. It should explain the topic
clearly, cover the steps of the implementation process,
and present possible problems and a list of probable
benefits.

* The problem-solution-benefit format. This type of
article presents a problem, explains what steps were
taken to arrive at selecting a solution, describes the
implementation of the solution, and covers the benefits
of the solution.

* The case-study format. This type of article examines
how an organization implemented a process, complete
with reasons for implementing the process, the steps

taken in implementation, problems encountered, and the
benefits of implementation.

4.Supporting elements:

* Images. Submit any charts, graphs, artwork or photo-
graphs you believe would assist the reader in compre-
hending your topic.

* “About the author”’. We ask those submitting articles
to include a short biography (75 to 100 words) for each
bylined author covering his or her quality-related quali-
fications/experience.

5.Quotations: Include quotes in your article whenever
possible. Please inform those whom you are quoting that
you are quoting them, and please include their titles after
their names. If you are quoting from a book or periodical,
please provide the full title, publisher, and date after the
quote.

Note: Plagiarism is a serious affront to intellectual
integrity and constitutes intellectual larceny. In short,
plagiarism is offering someone else’s work as your
own, whether a single sentence or entire paragraphs,
and whether from an internet source, book, periodical,
or the writing of a colleague. When submitting work,
it is your sole responsibility to ensure you have neither
violated the moral nor the legal definition of plagiarism.
The best policy is to attribute any material in question.
If you need further assistance in determining the neces-
sity of an attribution, contact the editor to whom you are
making the submission.




VIDEO: PRODUCTION AND MARKETING

“The online video marketplace is still very young, and we are on the verge of a new era of marketing with the rise of real-
time video and social media. For business, it's grown beyond just being about numbers of times the video is vieweq,
it's now about engagement and reach. Video is such a compelling way to tell a story, sell a product, and connect with
customers. It's no longer a piece of a businesses’ online marketing plan—it’'s at the core of an overall strategy.”

—Larry Kless, President and Founder of Online Video Publishing

uality Digest has developed the industry’s leading video production/marketing capability. We can promote
Qyour self-produced video on our site, or create one to meet your exact specifications. We have dozens of
satisfied clients who have worked with us to successfully produce and/or market their videos, which air not
only on qualitydigest.com, but all over the web.

Program Pricing and Descriptions

Video Type Produced by | Video Length Price Notes

Demo Center Customer Up to 5 minutes FREE

Featured Video on Exclusive run— only one Featured Video per week
the home page Customer Up to 5 minutes $1,195

Customized video Quality Digest | Up to 5 minutes Starting at $3,995 + Includes one-week run as Featured Video
shot on location travel expenses

If you wish to provide a pre-existing video for posting to the

Quality Digest site, please note the following requested specs:

e File type: Quicktime.mov or .avi

e Size: 720 x 480 pixels, DV, DVC-PRO codecs

® Compression: H.264 (2 pass, best quality)

® Framerate: 29.97 or 23.976

® Note: Quality is better if files in WMV
or FLV are avoided. If you must send us WMV files, we prefer
720 x 480 pixel frame size which is DVD quality, and allows us
to compress it to what we need to still have a good-looking
image

MAKING QUALITY SIMPLE




VIDEO: LIVE BROADCASTING

What is TechnorazziLIVE?

Watch our overview video HERE.

TechnorazziLIVE offers professional video production,
comparable to a live network TV broadcast in quality,
with staging, choreography, lighting, multiple cameras,
provocative angles, sound effects, and intermixed
background video clips, all built around YOUR message and
broadcast LIVE to a large audience of industry professionals.

The Value Proposition

For all TechnorazziLIVE events, we provide our broadcasting capabilities, a professional crew, top-of-the-
line equipment, scripting assistance, rehearsals, and pre-production marketing support, including a registration
form so that you can follow up with those that signed up to watch your event. You also get complete rights to
use the video for your own sales and marketing efforts as soon as the edited version is ready (usually within a
week after the event). All this comes at a price far less than what a typical video production company would
charge you JUST to shoot the event.

What's So Special About LIVE?

Because it’s genuine, appealing, and immediate! It’s not just another recorded video broadcast—edited,
snipped, sliced and polished. Viewers know that recorded video can be seen anytime, hence it is subject to
the “I’ll watch it later when I have time and if I remember” syndrome. LIVE lures them to watch NOW.

Combine that with audience interaction, as questions are answered LIVE on air via e-mail, Twitter, or
Facebook. We know how to encourage the audience to ask questions; it increases their interest and buy-in of
the message you’re sending, and makes them feel like a part of your broadcast.

Program Pricing and Descriptions

Video Type

Video Length

Price

Notes

TechnorazziLIVE
Bronze Package

TechnorazziLIVE
Silver Package

TechnorazziLIVE
Gold Package

Up to 60 minutes

Up to 60 minutes

Up to 60 minutes

$8,995 +
travel expenses

$10,995 +
travel expenses

$12,995 +
travel expenses

Includes: a) Pre-production marketing as follows: one e-blast to the entire Quality Digest
audience (approximately 40,000 users), one 100-click run in the premium web position,
and one “Highlighted Event” mention in @DD: b) One manned camera and one stationary
camera; ¢) One screen share; and d) Two hours of post-production editing time.

Includes: a) Pre-production marketing as follows: two e-blasts to the entire Quality Digest
audience (approximately 40,000 users), two 200-click runs in the premium web position,
and two “Highlighted Event” mentions in @DD; b) One manned camera and two stationary
cameras; ¢) One screen share; d) Post-production marketing to include one 100-click run in
the premium web position; and e) Four hours of post-production editing time

Includes: a) Pre-production marketing as follows: include three e-blasts to the entire Quality
Digestaudience (approximately 40,000 users), three 300-click runs in the premium web position,
and three “Highlighted Event” mentions in @DD; b) One manned camera and three stationary
cameras; ¢) Two screen shares; d) Pre-recorded material (either shot by our crew two days prior
to the live event or provided by the client) dropped into a specified place in the live broadcast;

e) Post-production marketing to include one 100-click run in the premium web position and one
weeklong run in the Featured Video position; and f) Six hours of post-production editing time.

Note: Upgraded graphics are available, as well as pre-recorded material produced by the Quality Digest crew prior to the
live event. Call for details and pricing.



http://www.qualitydigest.com/_qd.video_player.php?category=190&video=12492

VIDEQO: LIVE BROADCASTING SCHEDULE FOR 2011

TechnorazziLIVE event shoots are scheduled for the
first and third Wednesdays of each month

January February March
S M T W T F & S M T T F § S M T W T F §
1 . 3 4 5 1 3 4 5

2 3 4 EI 6 7 8 6 7 8 10 11 12 5] 7 8 11 12

9 10 11 13 14 15 13 14 15. 17 18 19 13 14 15.1? 18 19

16 17 18 . 20 21 22 20 21 22 24 25 26 20 21 22 24 23 26

23 24 25 26 27 2B 29 27 28 27 28 29 30 31

30 31

April May June

S M T W T F § S M F S S M T W T F §
1 2 1 2 3 - 5 6 7 III 2 3 4

3 4 EI 7 B 2] & 9 10 12 13 14 3 B 7 g 10 11

10 11 12 14 15 16 15 16 1?-19 20 21 12 13 14.16 17 18

17 18 19 21 22 23 22 23 24 25 26 27 28 19 20 21 23 24 25

24 25 26 27 28 29 30 29 30 31 26 27 28 29 30

July August September

SE M T W T F 5 s M T W T F 5 s M T W T F s
12 1 2 4 5 6 2 3

3 4 EI 7 B 2] 7 B 9 10 11 12 13 4 3 B . 8 9 10

10 11 12 14 15 16 14 15 16]5 19 20 11 12 13 15 16 17

17 18 19 21 22 23 21 22 23 24 25 26 27 18 19 20 22 23 24

24 25 26 27 2B 29 30 28 29 30 31 25 26 27 28 29 30

31

October Novemher December
S M T W T F § S M T T F § S M T W T F §
1 . 3 4 3 2 3

2 3 4 - b 7 8 b 7 ] 10 11 12 4 5 b . 8 9 10

9 10 11 13 14 15 13 14 15. 17 18 19 11 12 13 15 16 17

16 17 18 . 20 21 22 20 21 22 24 25 26 18 19 20 22 23 24

23 24 25 26 27 2B 29 27 28 29 30 2% 26 27 28 29 30 31

30 3

Note: a 20-percent surcharge will be added to a TechnorazziLIVE event shoot scheduled for any date
other than the first or third Wednesday of the month (trade shows excepted).
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WEB ADVERTISING

Quality Digest offers a well-trafficked website with an impressive array of video and editorial content.
Our web program offerings are designed to offer strong lead generation, high impressions, and
exceptional ROI.

Run-of-Site Banner Program

ur web banner program is intended to help you build your brand as well as generate significant leads
by showing your message repeatedly to our large and active audience of quality professionals.
With this program, your banner ad rotates throughout our entire website, including the home page. We limit
participation to no more than 10 advertisers each month, so reserve your spot before they all sell out.

Minitabp Analyzedyour

Statistical Sofiware at d

SingIXI.® 0 EXCEI® = Easy Statistical and Graphical Analysis

Ad specs: 728 pixels x 90 pixels

Premium Web Program

he premium web position appears throughout all pages on our site,

but it only loads one time per user in a 24-hour period. So, any unique
visitors to the Quality Digest site on Monday morning will have this
very prominent ad load on any landing page; after that, they can visit
any of the website’s pages and it won’t reload... until Tuesday morning,
when it will load again.

Ad specs: Up to 400 pixels x 400 pixels

Rate

Note: If there are no advertisers in this program for any
specified period of time, no ad will load at all.

$10 per click




CUSTOM MARKETING AND PUBLISHING

bove all else, Quality Digest is a flexible, results-oriented partner in your marketing efforts. We strive to create
marketing programs that will allow you to achieve success through reaching out to our subscribers.

As creative as we might be in designing programs to suit all clients, we realize that no one understands your goals better
than you. That’s why we’ve created our custom marketing/custom publishing division—to provide the flexibility to help
you market to our readers in the exact style that suits you best. You tell us what you want and we’ll create it to your exact
specifications.

Custom-Designed Publications

Sournal 5 CMSC

THE PUBLICATION FoR 3-D MEASUREMENT TECHNOLOGY

We’ll help you achieve your
culg | R vision with your very own

magazine (up to 40 pages in length).
Give us the general direction you
want to go, and we’ll create all
the editorial and graphic content
for your approval. All production
work, printing, and packaging is
included in one low price, based on
the total number of copies desired
(10,000-copy minimum). Custom
e-newsletters are also available. Call
your advertising representative for
more details and a price quote.

e recognize that selective e-mails to our readers can be an effective way for
Wadvertisers to get their message out to the marketplace. If you have a special
upcoming event, program, or product, consider an e-mail blast to a selected portion of
our readership. We take your message and lay it out in an attractive, attention-getting
format. You can select your targets based on industry, general job function, or region.

$300 per thousand delivered e-mails




ADDED-VALUE MARKETING PROGRAM

t Quality Digest, we have always believed in supporting those advertising partners who support us.

As the landscape of the media industry has changed, our added-value program has evolved along
with it. Accordingly, we’ve done away with the 15-percent “agency” discount that no longer has meaning
anywhere in the media business, since everyone qualifies for it. Our previous added-value programs had
a great deal of redundant complexities left over from the old legacy print model of frequency discounts,
tiered pricing, and no-cost/low-value “benefits.” In place of all that complexity, we’ve established a
simplified structure that allows our advertisers to earn large discounts off of our gross pricing, with
significant rate reductions as your investment grows.

*Buy $2,500 to $14,999 in gross-rate annual advertising, get 20% off as your net rate.
*Buy $15,000 to $27,499 in gross-rate annual advertising, get 25% off as your net rafe.

*Buy $27,500 to $39,999 in gross-rate annual advertising, get 30% off as your net rate.

* Buy $40,000 to $52,499 in gross-rate annual advertising, get 35% off as your net rate.

* Buy more than $52,500 in gross-rate annual advertising, get 40% off as your net rafe.

Note: Video-production services, whether live or taped, do not qualify for the Quality Digest added-
value program.
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